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CUBE SYSTEM was established in 1972 with the desire to 

serve our customers, and for more than 50 years since then, 

we have provided support to customers through our system 

solution business. As a company, we have valued a spirit of 

“contributing to society with multifaceted thinking by 

leveraging technology and creativity in a constant quest for 

innovation.” Moving forward, we hope to continue to “grow 

alongside our customers” while resolving social challenges.

Harnessing the power of 
information systems for a 
richer, more convenient 
society

Companies thrive through the support of various people.
Business must continue in order to ensure people’s well-being, including our 
employees. The source of business continuation and prosperity is profit, and profit 
is generated by our customers.
Based on this philosophy, we go forward to create a globally acclaimed company.

Management Philosophy Basic Policy

Origins of the Company name

Customer first Clear prioritization Company-wide sales-
minded approach

CU SYSTEMEBCUstomer ExcitementBrainpower

Customer first Synthesis of  
CUBE elementsCreate excitementIntelligence and 

knowledge
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